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FAST FORWARD 




STORIES. 



VIDEO CONTENT SERVICE 

Video Content Is King 

Say It Visually - our parent studio - has been commissioned by some of the biggest companies in 
the country (and world) to create explanation videos of the toughest topics. Their clients include 
Amazon, Chevron, MetLife, P&G, PWC, 15 different State Departments of Health and more. 
Their videos have earned clients well over 2 million viewers. 

With their backing, after a few experiments and a lot of learning, the Fast Forward Stories 
subsidiary launched in earnest as a startup business in 2013, with the Real Estate Explanations 
library. It's a swing-for-the-fence step for our small company. In the past year, we have created over 
500 videos on real estate, mortgage, title and related topics, and engineered an entirely new 
platform to help clients deploy their videos worldwide. We've made it so easy that a business client 
can add 100+ pages of content to their website, with their branded videos pre-embedded, in about 
60 seconds. Enterprises can roll out co-branded video to thousands of agents & employees, and 
track metrics on every single video. Our aim is simple: make explanation video content a 
service. Any business from the solo real-estate agent or mortgage broker up to a national franchise 
should be using great video content to help their customers understand key ideas. 




Matthew Dunn is the creative entrepreneur behind Fast Forward Stories. He holds the first-ever 
Ph.D. in Digital Media and an MFA in Directing. He's been a startup CEO, corporate Senior VP 
& CIO, 9-year Microsoft veteran, professor and teacher. He's also an award-winning writer, 
designer, director, frequent public speaker, and an inventor, with 16 patents to date. 



Professional Marketing Content Toolkit 



Professional subscriptions give marketing-driven companies a huge content asset base - you could 
post a video a week for years without repeating yourself. You'll get everything required to make 
video use easy, including: 

The RealtyQs responsive Web app to deliver your entire video library 
a 3-second "bumper" video with your brand & URL 
a 1-page Video Library (HTML) 

Wordpress Import file with articles and pre-embedded videos 
login credentials for the video-hosting admin interface. 
A "cheat sheet" with social sharing links 
Co-brand options for agents, loan officers, business partners. 
Support via phone, online forum and email. 



Enterprise Video Content Platform 

Suitable for multi-state enterprises and franchises with marketing teams. The platform provides 
extensive marketing & technical control over the video library, plus rebranding & re-rendering of 
all videos. 

Enterprise Platform: Content + Technology 



Unprecedented content and data for content marketing: 
Lead capture within each video, wherever it's embedded. 
Integration with Hubspot for inbound marketing. 
SEO Sitemaps to dramatically increase search ranking. 
Direct integration to 22 major email marketing platforms. 
Google Analytics integration. 
Multiple admin/management logins. 
Amazing video metrics, including named viewers 
Custom-content options 

HTML5 or Flash versions at multiple resolutions. 
Content Distribution Network 




Custom explanation videos average $3,000 - $20,000 each. Customize and license this massive 
content asset at a fraction of the price instead. 



Embedding Videos On Web Pages 



These instructions aim to help you put a video on a webpage, in the normal sense that you 
probably mean it. The image from the video - called the thumbnail - will be visible on your 
webpage. Clicking on the thumbnail will play the video with in your webpage. 

You may not need to do this. When we set up your video library, we pre—composed a number of 
webpages for your use, with your videos already embedded. We also provided a document with 
easy sharing links for use on social media. 




Quick Guide To Emailing Videos 



WHAT IS A COUNTER OFFER? 

Tit 



Do you know the #1 social media on the Internet? You may be surprised to know that email is 
still the top dog - more people read and share things on email than any private network. The 
simplest way to share a video is to send the Social Sharing Link in email. However, people don't 
read email carefully and might not notice that you're sharing a video. 



Talk To Tucker Cobrands 



Brokers and agents of the F.C. Tucker company (Indiana) are eligible for co-branded versions of 
the Talk To Tucker video library. 

Talk To Tucker corporate supplies the initial information - including pictures - for cobrand 
overlays. You can provide additional information and request changes to the branding for your 
library. 



Does your company have a clear strategy for video? You should. This will help. 

This short white paper distills the key advice we've gleaned from creating, launching and hosting 
thousands of videos. It will help you manage video content and video technology strategically. 




Video Strategy White Paper 
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